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OUTLINE

All Outliners has been removed from the data

24 hrs. Time format has been changed to 12 hrs time
format for easy understanding

All Cancelled Flight data is take into count that the
customer is unhappy with the flight service

| have calculated the flight duration for each flight data
by finding the difference arrival and departure duration.



OULINE OF
INSIGHTS

(PART 2)

1.

Numerical Representation of
month & year has been
transformed into text

. Based on the Total Delay

(Departure & Arrival) Flight
Data is considered as — late &
Early Arrival




Count of Total Duration of Flight Travel average per Day of week in Text by Carrier

19.25K (12.85%)

Carrier
®WN

Total Flight Duration by a Carrier for
the month of (April, May & June)

Formula used:

Count of Total Duration of Flight Travel average per Day of week in Text
AVERAGEX(

KEEPFILTERS(VALUES(FILGHT RAW DATA'[Day of week in
Text))),

CALCULATE(COUNTA(FILGHT RAW DATA'[Total Duration of
Flight Travel]))

)



Carrier

Cancellation by Day of week in Text

148K (13,75

155K (14.78%)

3 Day of week in Text

< 2 ...| Cancellation by Month in Text

@ Monday

@ Frigay

Formula used:
Count of Cancelled plus Count of Day of week in Text 2 =
COUNTA(FILGHT RAW DATA'[Cancelled]) + COUNTA(FILGHT RAW DATA'[Day of week in Text])

Month in Text
®May
@ 4pri
®June

Total no flight cancelled by day of week & months (April, May & June)and based on

Cancellation by Carrier

0K (6.65%)

Carrier




Count of early & late plus Count of Day of week in Text by Carrier and Customer Review Y &

Customer Review @ Customer is happy ®Customer is not happy

Customer Feedback based on
Early & late Arrival

Formula used:
Count of early & late plus Count of Day of week in Text

COUNTA('FILGHT RAW DATA'[early & late]) +
COUNTA('FILGHT RAW DATA'[Day of week in Text])

200

150K
30K
WN DL A4 UA us 0o B& EV

MQ 1 A5

L L | -
FL V¥ Fg HA
Carrier

Count of early & late plus Count of Day of week in Text




Carrier ®9E @ AA ®AS @B5 @DL ®EV ®F9 @FL @HA @10 900 @UA SUS VX ®WN YV

Arrival Delay Ratio by Month with
Respective to the Carrier

Insights :

| would suggest the customer as
Business analyst to avoid WN, DL ,
UA, US Carrier to travel and in turn
suggest MQ,FL,F? & AS for quicker
travel as there very less count arrival
delay and the customer are also
happy with the service.

Count of ArrDelay plus Count of DayofMonth

) .I I
=
]
m

Month in Text



Cancellation by Cancellation cus Review and Carrier

Carrier ®9E @A @ AS @EC @DL @EV ®F0 @FL O HA MO @00 ®UA BUS @VX ®WN @YY

Cancellation

LI,

Cancellation cus Review

S E—

Cancellation Customer
feedback with respective
by Carrier

Cancellation cus Review 09E AL A% BG DL EV Fo FL HA MO 00  UA LS VY WN Y/
Customer is happy 34819 121974 28736 51006 134516 45105 9783 27945 4951 43738 68524 121193 99721 14674 214732 14249
Customer is not happ'_-; 1211 63 285 208 1458 28 108 11 2188 1261 1250 Q47 d 1319 363




Customer is happy by Carrier and Month in Text

Menth in Text ® April ®June ® May

Customer is happy with
carrier service based on

the month




Count of OriginAirp...

U

Customer Review

COUNT OF ORIGINAIRPORTID PLUS COUNT OF CUSTOMER REVIEW

INSIGHT FOR THIS SLIDE PLS REFER SLIDE 11

BY ORIGINAIRPOR

0 AND CUSTOMER REVIEW

Customer Review OriginAirportiD DestAirportID Carrier
Customer is happy 15016 10397
| | |
15376 10397 oL
6430 [ 1192 908
f
s | | . .
/ Customer is happy \ 15304 / 10693 FL
- 1465152 21226 230 284
— \\»lll / |
Customer is not happy 15016 10721
631998 18302 288
| |
14908 10821

13650

Count of Origin&irportID plus Count of Customer Review

Customer is happy
15376
15304
15016
10397
DL
FL
10693
10721
10821
14908
Customer is not happy

6430
21226

908
284
230
288
576

13650

631998

Count of OriginAirp...

Customer Review

. -

COUNT OF ORIGIMAIRPORTID PLUS COUNT OF CUSTOMER REVIEW

EY ORIGINAIRPOR

D AND CUSTOMER REVIEW

Customer Review OriginAirportlD DestAirportiD Carrier
Customer is not happy 15016 10397

| 1 |

15376 10397 oL

2662 [ 462 290

f

| | [ Il I
Customer is happy 15304 1 FL

1465152

Customer is not happy 15016

631998 6502

14903
4794

Count of OriginAirportiD plus Count of Customer Review

Customer is happy
Customer is not happy
15376
15304
15016
10397
DL
FL
10693
10721
10821
14908

1465152

2662
7136




The Previous Slide Describes difference between

Customer is Happy vs Customer is not Happy

| have related with the no of customer is happy with the same Orgin Airport ID, DEST
Airport ID and same carriers

« This formulation of data help the airport authorities to develop and reduce
cancellation, arrival delay and departure delay

« This will also help me to identify the root cause error and customer satisfaction.



total flights

Monday
oK 317K
total flights

Tuesday

0K 310K
total flights Wednesday
0 310K
total flights Thursday
0 312K

Key influencers

What influences

Month in Text to Apri i
ke
When... the likelihood of Month in

Text being April increases
by

Customer Review is

Count of EARLY & LATE ARRIVAL based <~ £a1...

Delay average per Day of week in Text by EARLY
& LATE ARRIVAL based on Total Delay and Carrier

®:c @E5

Top segments

Key influencers

What influences

Maonth in Text to June s| 7
be
When... «the likelihood of Month in

Text being June increases by

Customer Review is

Customer is not

Count of EARLY & LATE ARRIVAL based <7 '£71...
Delay average per Day of week in Text by EARLY
& LATE ARRIVAL based on Total Delay and Carrier

Count of Total Duration of Flight Travel average per Day of week in Text by <7s21-..

Review and Day of week in Text

Day of week in Text @ Friday @Monday @ Saturday @ Sunday @ Thursday & Tuesday

Customer Review

Wednesday

0.40 0.6M OLEM

Count of Total Duration of Flight Travel average per Day of week in Text

Top segments

Key influencers Top segments

What influences

Month in Text to May s| 7
ke
When.., «the likelihood of Month in

Text being May increases by

Customer Review is

Customer is happy

1.06x

1
J

Count of Total Delay Duration average per Carrier by DayofMonth

233K (3

229K (349%)

DayofMonth
00

ei6




DASH BOARD INSIGHTS & RECOMMENDATION

As per the total flights in week there are many flights running on the start and end of
the week, so | recommend to take flights on mid of the week thus customer aren’t
over priced

Key Influencer the highest no of customer was not happy in the month April & June
hence | recommend to travel during May month

| recommend to take flights during Tuesday and Wednesday based on the flights
duration and customer satisfaction

| recommend not to take flights on Thursday and Friday on any part of the month

| recommend to take flights in middle of the month rather than beginning and end of
the month since the flights have many delay duration as per comparison between

carrier avg delay duration vs day of the month



Recommendation
DL, WN, AA has highest flight duration when compared with YV,F9, HV. Thus | recommend

customer to take flights of YV,F9, HV for cheapest flight rates and to avail best service the
customer can go for DL, WN, AA carrier.

Based on the Cancellation of the flights with the day of the week, month and carrier. |
recommend the customer to take flights during Saturday and Sunday, June, YV, F?, HA
Based on the customer feedback customer is happy with the wn dl and aa carrier when
compared to other carrier hence, to avail best service | recommend these carrier

Based on the customer feed back | recommend customer not to take the flight carrier of

FL, YV in the month of June and may since there very low customer has rated customer is

happy



